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Flower Study, 2016; Prop Stylist: Bette Blau

A GOOD STORYTELLER USES A WIDE ARRAY OF 
DESCRIPTIONS TO BRING A STORY TO L IFE.  BETH 
GALTON TRANSFORMS THE TRADIT IONAL WITH 
HER UNIQUE APPROACHES TO PHOTOGRAPHY 
THAT ARE POETIC AND PROFOUND. 
Aline Smithson, Interdisciplinary Artist, Educator, & Editor

BETH IS AN EXTREMELY TALENTED PHOTOGRAPHER 
WHO PRODUCES EXQUISITE WORK AS SHE SEES 
THE MAGIC IN EVERYDAY THINGS.
Michelle Palko-Smith, Brand Design & Experience Leader, Colgate-Palmolive

BETH’S EYE FOR THE PERFECT L IGHT AND 
HER ATTENTION TO THE SMALLEST DETAILS 
CREATE ONE BEAUTIFUL IMAGE AFTER ANOTHER 
BEAUTIFUL IMAGE.
Ashly Covington, Freelance Unit Stills & BTS Photographer

I  HAVE ALWAYS BEEN MOVED BY THE ELEGANT, 
PRECISE L IGHT THAT BETH CREATES. SHE HAS 
CONSISTENTLY PRODUCED IMAGES THAT DELIGHT 
AND CAPTURE THE SOUL. R ICH, MOODY, AND 
LUSH: IRVING PENN WOULD HAVE BEEN PROUD.
Sandro, Photographer, Sandro Film

WITH AN ALCHEMY OF APERTURE, BETH CRAFTS 
V ISUALS THAT TRANSFORM THE ACCEPTABLE 
INTO THE EXCEPTIONAL. FURTHERMORE, SHE 
IS A GENEROUS COLLABORATOR WHO I  EAGERLY 
AWAIT WORKING WITH AGAIN.
CJ Santaniello, SVP/Creative Director, Havas Village X

Beth Galton: The World Through Images
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After the Bloom - Tulip, 2021

One of the distinct joys of working with Beth Galton is her ability to approach every project with 
curiosity. Couple that superpower with 30+ years of this practice, and there is no concept that she 
does not make better, more rounded, more complete. The experience of collaborating with Beth 
on commercial projects has been a pleasure for her thoroughness, professionalism, and quirky 
good nature. Yet studying her work over time has been a master-class in the importance of devel-
oping and maintaining a strong personal practice. Beth’s fine art work informs her commercial 
work and vice versa. An excellent blueprint for a creative life well-lived.

Introduction by Sally Herman Freelance Art Director & Creative Director 

Cena Rosa, 2017; Food & Prop Stylist: Mariana Velasquez

What inspired or motivated you in your career?
I learned early on that I would not be happy doing just any 
job and that I needed to be involved in a creative field. I have 
always paid attention to shadow and light, as well as to the 
natural world outside and the emotional world within. I have 
also always been fascinated by photography’s ability to tell 
stories through the manipulation of these ideas—to represent 
and create powerful responses to the world through images.

What is your work philosophy?
Whether it is for a job or a personal project, planning is proba-
bly the most important aspect of how I approach a photograph. 
First, I do research. For a job, I look at a client’s website and 
previous ads. For my own personal work, I usually start with an 
idea, do some reading, and look at lots of related artwork and 
photographs. Often, I create a PDF that outlines my thoughts 
and approach so that whoever is involved in the project will 
understand my thought process. It is a place to start and from 
which collaboration can begin.

Who is or was your greatest mentor?
I have had various mentors at different stages of my career 
who have helped me greatly. At the end of my assisting ca-
reer, Michael O’Neill was a very important mentor. I learned 
a tremendous amount from him about shooting still life and 
food, as well as the business of commercial photography. He 
was a master of lighting and ran a very successful commercial 
studio. It was a perfect place to learn.

Michael also allowed his assistants to practice in his studio 
after work and on the weekends. My time in the studio was 
instrumental in formulating my personal vision as an artist. 
When I finally left, it was with enough of a portfolio to embark 
on my own as a still life and food photographer.

Who among your contemporaries today do you most admire?
There are so many contemporary photographers that I admire, 
so this is difficult.

I admire Olivia Parker and Peter Lippmann for their still 
lifes, Aline Smithson for her ability to embrace and use different 

Q&A: Beth Galton
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Botanicals: Light and Shadow - Poppies #2, 2022

approaches to photography depending on what she is trying to 
communicate, Abelardo Morrell for his book Flowers for Lisa 
and his amazing Camera Obscura photographs, and Sandro for 
his ability to create thoughtful, conceptual portraits—I loved his 
John Malkovich series. There are up-and-coming photographers 
like Kennedi Carter, whose reportage photographs tell me so 
much about the world she is seeing. I am always looking at pho-
tographers—whether established or just starting out—who tell 
stories and show their vision of the world. I find these new points 
of view informative, inspiring me in my own photographs.

What is it about photography that you are most passionate about?
Photography is my vehicle to express my feelings and emo-
tions and to tell stories visually. 

Who have been some of your favorite people or clients you 
have worked with?
Oh, this is a very long list since I have been in the business for 
a long time! Recently, I worked on a pharmaceutical project 
for Havas Healthcare. The campaign, made for ARENA Phar-
maceuticals, is called “Until It’s Done,” and it was all about 
storytelling. They wanted to feature their employees as a team 
of thinkers and doers. We created still life scenarios where an 
idea is jotted down on an object you would find in that place. 
For instance, we created a scene of an airplane seat with a 
tray table where the idea was written on a boarding pass. I 
loved the creatives: they had a great concept and encouraged 
my team and me to expand their concept and evolve it to create 
a fantastic campaign.

One of my favorite food clients has been Chipotle. Besides 
the fact that I appreciate their company’s ethos—healthy alter-
natives to fast food—Chipotle happens to have a very creative, 
smart, and clever design team who I loved collaborating with.

Another favorite project was for Smuckers with Saatchi 
and Saatchi. We created a library of images and GIFs for social 
media. What I loved about this project was the collaborative 
nature between the creatives, myself, and the team. If a GIF 
idea did not work, we collaborated to come up with an even 
better idea. It is always exciting to work with talented cre-
atives who have the backing of their agency.

In the past, there were books like Martha Stewart’s Pies 
and Tarts, which allowed me to explore and develop an idea 
and style over six months of shooting. Most projects are done 
quickly, so working on a book over that period of time allowed 
me to explore lots of ideas.

Who were some of your greatest past influences?
In college, I fell in love with Edward Weston and his daybook. 
There was something about his still lifes that struck me at the 
time and still resonates with me today. I then discovered Atget, 
Steichen, and Emmet Gowen and loved the stories told in their 
photographs. When I moved to New York, I discovered Phil 
Marco and Irving Penn. They were both inspirational with their 
use of light and their ability to tell a story with objects.

What are the most important ingredients you require from a 
client to do successful work?
Collaboration, respect, and an appreciation for the work that 
my crew and I put into a job.

What inspired you to start your COVID diary? What was this 
project about?
This is an ongoing project about the Coronavirus. Like everyone, 
I have struggled with the magnitude of the pandemic and how it 
has insidiously spread and wreaked havoc around the globe. In 

March 2020, while the virus began its universal spread, my world 
became my apartment. I knew in order to keep safe, I would not 
be able to access my studio, so I brought my camera to my home 
and constructed a small set next to a window.

I began my days looking at The New York Times and The 
Washington Post online, hoping to find a glimmer of positiv-
ity. What I found and became obsessed with were the maps, 
charts, and headlines tracking Covid-19’s spread. I screen-
grabbed and printed them out to see how the disease had multi-
plied and moved, soon realizing that each of these little visual 
changes affected millions of people. These charts were highly 
analytical, leaving out the immensity of the emotional toll of 
those affected. It became apparent that I had to use them in my 
photographs to help me process this devastating experience. 

With time, photographs of the vast number of people who had 
died began to appear in the news. Grids of people’s faces filled 
the screen, most having passed alone without family or friends 
beside them. As the virus moved through our country, many of 
our political leaders refused to acknowledge the dangers that it 
posed, creating devastation and death. The incredible loss and the 
politics of this period were incorporated into these photographs.  

This series is a reflection of my emotions and thoughts 
through the past few years. By photographing this data and im-
ages, combined with botanicals, I intend to speak to the human-
ity of those affected by this epidemic. Motion in the images was 
utilized to help convey the chaos and apprehensions we were all 
experiencing. Once assembled, I now see that these images are 
a visual diary of my life with Covid-19, the politics of the time, 
and the way it has affected our everyday lives.

What was it like photographing during the COVID lockdown?
The whole process of isolating at home and taking photographs 
took me back to basics. I had a window, a camera on a tripod, 
and a few stands. I had no assistants and no studio with all my 
equipment. It became liberating and inspiring since I had to 
improvise to create my images.

Where do you seek inspiration?
I am fortunate to live in New York City and am always look-
ing at artwork. My studio is in the middle of the galleries in 
Chelsea, not far from the Whitney. I am always looking at lots 
of art, from sculpture to paintings, and am particularly partial 
to 20th-century painters. Relatively recently, I fell in love with 
the retrospective of Alice Neel at the Met and the Jasper Johns 
show at the Whitney. It is always interesting how photogra-
phers and artists tell their stories and express their visions.

Nature is also a great source of inspiration for me. Despite 
living in the city, you would be surprised at what I find. There 
are the most beautiful trees on the way to my studio, and I 
watch how the light falls on them as the seasons pass. I have 
collected three large bags of magnolia tree leaves this past fall 
from under the Highline. I use these objects in my photographs 
to help tell stories.

How do you define success?
For a project that I am hired for, I consider it successful when 
both the agency and client walk away happy with the imagery 
that we have produced for the project.

For my work, I consider it successful when it conveys the 
idea I have been developing through light and composition. 
That said, I am never fully satisfied and am always thinking 
about how I might do something differently—the gift and 
curse of being a creative person!

Beth Galton www.bethgalton.com 
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Still Life of Fruit and Vegetables, 2017; Prop Stylist: Bette Blau; Food Stylist: Eugene JhoFood Bouquet #1, 2015; Stylist: Anna Keville Joyce
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Coriander & Tomatoes, 2021; Food Stylist: Jean Galton
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Food Patterns, 2018; Food Stylist: Mariana Velasquez Aftermath: The Overturning of Roe vs. Wade - Bodily Harm, 2022; Art Directions/Props: Bette Blau; Producer: Candace Gottxchalk
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Aftermath: The Overturning of Roe vs. Wade - Herbs 2022; Art Directions/Props: Bette Blau; Producer: Candace Gottxchalk Pink Dahlia, 2012



After the Bloom - Sunflower, 2021Still Life of Fruit and Vegetables, 2017; Prop Stylist: Bette Blau; Food Stylist: Eugene Jho


